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BRAND IDENTITY

BRAND PROMISE

BRAND LOCATION

RE-AFFIRMING 
THEIR PROMISE 

TO CONSUMERS AND 
PROSPECTIVE CUSTOMERS

THE BACKGROUND 
COLOUR “ORANGE” SYMBOLISES 

A SENSE OF WARMTH. 
IT SERVES AS A UNIFIER 

THE BURGER IS 
ASSOCIATED WITH THE 

BRANDS SERVICE

THE LOCATION ICON 
IS ASSOCIATED WITH 
THE BRAND SERVICE 

AND THE PROMISE  

FLYER, AND BUS STOP LED DISPLAY 
(PORTRAIT ORIENTATION)



BILLBOARD 
(LANDSCAPE 
ORIENTATION)

BRAND IDENTITY

RE-AFFIRMING THEIR 
PROMISE TO CONSUMERS 
AND PROSPECTIVE CUSTOMERS

THE LOCATION ICON 
IS ASSOCIATED WITH 
THE BRAND SERVICE 
AND THE PROMISE  

THE BURGER IS 
ASSOCIATED WITH THE 
BRANDS SERVICE

THE BACKGROUND COLOUR 
“ORANGE” SYMBOLISES A 
SENSE OF WARMTH. 
IT SERVES AS A UNIFIER 

BRAND LOCATION BRAND PROMISE
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