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LOGO CONCEPT ONE



nTropucTion To Loco besich | FONT TYPE

FONT TYPE - CHUNKFIVE
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqrstuvwxyz

1234567890

BRAND NAME

BURGER
FRESH

The fontisinspired by the brand’s purpose, feel and appearance.
Burger Fresh is perceived as an accomodating and friendly brand
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INTRoDUCTION To Loco Desich | BRAND IMAGE -

The principle below helped in ensuring that the content of the brand is represented, ensuring
that the consistency is not mistaken or overlooked.

Below are the contents of the brand image that should not be overlooked or mistaken

Reference image for the brand ide ntity

Burger Buns Burger Patty Ketchup

Pickles Cheese Tomato Mayonnaise
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INTRoDUCTION To Loco Desich | BRAND IMAGE . ngﬁn

The peculiarity of the brand image is key in the presentation of the brand identity.
The Sole purpose is to communicate the function of the brand to it’s potential consumers

Reference image used |n crealing the brand identity Brand identity image

Realisticimage 2D Drawing
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iNTRoDUCTION To Loco Desich | COLOUR ~ ngﬁll

The peculiarity of the brand image is key in the presentation of the brand identity.
The Sole purpose is to communicate the function of the brand to it's potential consumers
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iNTRobuCTION To Loco besicn | PAYOFF/SLOGAN 5 Hagﬁn

“Yummy and fresh, everyday”, a payoff/slogan that makes a promise without basically spelling
out as “we promise”, “promises” or “promising”.

The reason behind this new payoff/slogan is to seal their proposed commitment to their new
and, existing consumers.

This new payoff/slogan will redefine burger fresh’s commitment and services to it's target
customers and in along term create a large client base of loyal customers.

YUMMY AND FRESH EVERYDAY

Always Definite Promise

Connecting the
three intentions
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INTRODUCTION TO LOGO DESIGN | UNVEILING OF LOGO CONCEPT ONE i H{Egﬁn

OPTION A

BURGER
FRESH —

YUMMY AND FRESH EVERYDAY

I

PAYOFF/SLOGAN

— LOGOTYPE
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INTRODUCTION TO LOGO DESIGN | UNVEILING OF LOGO CONCEPT ONE

FRESHE®

OPTION B

THE USE OF A GREEN
BACKGROUND IS TO
V. SEAL IT'S COMMITMENT
= piiech oo
EST- <. = _—. -1997 FRESH EVERYDAY

BURGE
FRESH

YUMMY AND FRESH EVERYDAY
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INTRODUCTION TO LOGO DESIGN | UNVEILING OF LOGO CONCEPT ONE

FURTHER LOGO EXPLORATIONS

EST - ‘ -1997

BURGER
FRESH

YUMMY AND FRESH EVERYDAY
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LOGO CONCEPT TWO



inTrRobuction To Loso besish | FONT TYPE

FONT TYPE - AGEO PERSONAL USE HEAVY
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqgrstuvwxyz
1234567890

BRAND NAME

BURGER
FRESH

The fontisinspired by the simple and accommodating qualities
of the brand.
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iNTRobucTIoN To Loso besish | BRAND IMAGE

The same reference image description in concept one,applys to concept two.

Reference image for the brand identity
€=

Burger Buns Burger Patty Tomato Mayonnaise

D

Pickles Cheese Ketchup Lettuce

Ve
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iNTRobucTIoN To Loso besish | BRAND IMAGE ] H{Eﬂ“

The shift from concept one brand identity to concept two brand identity reveal
the significance and purpose of both ideas. concept one present the content
of the brand while concept two reveals the same content of brand.

Reference image used in creating the brand identity Brand identity image

Realistic image 2D Drawing
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INTRODUCTION TO LOGO DESIGN

COLOUR

The peculiarity of the brand image is key in the presentation of the brand identity.
The Sole purpose is to communicate the function of the brand to it's potential consumers

BURGER FRESH REBRANDING
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iNTRobUCTION To Loco besicn | PAYOFF/SLOGAN 5 Hagﬁn

“Yummy and fresh, everyday”, a payoff/slogan that makes a promise without basically spelling
out as “we promise”, “promises” or “promising”.

The reason behind this new payoff/slogan is to seal their proposed commitment to their new
and, existing consumers.

This new payoff/slogan will redefine burger fresh’s commitment and services to it's target
customers and in along term create a large client base of loyal customers.

YUMMY AND FRESH EVERYDAY

Always Definite Promise

Connecting the
three intentions

BURGER FRESH REBRANDING



INTRODUCTION TO LOGO DESIGN | UNVEILING OF LOGO CONCEPT TWO

OPTION A

—e
LOGOTYPE —]
oLIC
REPRESENTATION

ggr-t -1997 &—— EXPERIENCE

— LOGOTYPE

YUMMY AND FRESH EVERYDAY

I

PAYOFF/SLOGAN
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INTRODUCTION TO LOGO DESIGN | UNVEILING OF LOGO CONCEPT TWO : Hggﬁn

OPTION B

YUMMY AND FRESH EVERYDAY

BURGER FRESH REBRANDING




DESIGN | UNVEILING OF LOGO CONCEPT TWO

FURTHER LOGO EXPLORATIONS
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BRAND IDENTITY

The best combos
are found in
g e

TO CONSUMERS AND
PROSPECTIVE CUSTOMERS

THE LOCATION ICON
IS ASSOCIATED WITH
THE BRAND SERVICE

AND THE PROMISE
FLYER, AND BUS STOP LED DISPLAY
(PORTRAIT ORIENTATION)

THE BURGER IS
ASSOCIATED WITH THE
BRANDS SERVICE

o~ THE BACKGROUND
COLOUR “ORANGE” SYMBOLISES

A SENSE OF WARMTH.

IT SERVES AS A UNIFIER

(2 BRAND LOCATION

BRAND PROMISE



THE BACKGROUND COLOUR THE LOCATION ICON RE-AFFIRMING THEIR

“ORANGE” SYMBOLISES A THE BURGER IS IS ASSOCIATED WITH PROMISE TO CONSUMERS
SENSE OF WARMTH. ASSOCIATED WITH THE THE BRAND SERVICE AND PROSPECTIVE CUSTOMERS BRAND IDENTITY
IT SERVES AS A UNIFIER BRANDS SERVICE AND THE PROMISE

l
l <

The best combos
are found in

Burger fresh

BILLBOARD
(LANDSCAPE
ORIENTATION)

: e

!

BRAND LOCATION BRAND PROMISE









