CHUKWUDI PATRICK ENUMAH

PRESENTED BY







L
O
o
<
L
(2]
L
o




| Burger tresh é_ﬂe_séa refy Jooa | -
;; Eﬂﬂ?ét%am u: ff‘e Sh LJGLS {GMMJ{:’,C{ fn | T
N o LS /e D Y, ﬁ_éﬁié S ? A picey (ekas 4o be prece |
_}__ ,ﬂgg% 'S Lﬁe b hes @0 ) ﬂ:r::for prbr’:em? | Bl

Ll ;_’L_g, brofcen down (u p'tS for Clearer

“The Aumber Fo(riame&((!é
”ﬂéﬁmd Pﬁ)(fﬁmrﬂ 053
_ O3pected H.Lo:i‘_ [ute fachon

_ Should be ot (eaSt vot
 (e3Sftepie Lo% bﬂf_ZILﬁ

:‘. LEE:L&F?ERHCT (1g.: e S ot 3 . ___ S : 1@‘-6 {Ewﬂi fwf&—ﬁpc%sﬁ_m
3 o Lem ] i - 3 |3 e (wteraction [S FoOr
f:ﬁ__t“t % o fese (3 (ogkis 5 to grow (£ ConSumgerS E S @ﬁpamd {‘O_fﬁz zi’fbtg’t?f"
o foink Q| Feesh wapts a Caeuprahaﬁﬂlg [e f;grav?c[ug%z%( ) s 2. ME(E (¢ 1S,
* |48 busSiness: e N \ Toss ban (0% e -
* B3| Brger fesh wants a weff _defined %cugu‘ audience. [ q..
;____ ﬁ’mtdouon Y wah qﬁ&c( above B f“ﬁﬂmﬁd_m}&Cf&J_
5&& audeence e lemd Ce ppeence. -

_4

: F#

]

—PMLB& _m_&er_lﬁ.% Htay
Pe' avdience, (t wants to atlrpect |
(Sama Solaticw appties to Point1) T

fointd and 3 — when Point 1 aud 3 are de Jeﬁﬂfrf
[t qies a Clearer Yiew gj(_haw st to a

he Problewes Steded beloy are Oﬁmm&i‘ffﬁm
& non deﬂnad farge% audience or-lattor o
af [Sn we(( defned .

] ¥R ol Ao
WU ol [ iR (65 0y
VO&M!‘:@ customers <

X I Con cS0 128 {E u
 Pour brand posiioning

: LCA_CCC 9{-(&@ rc m&ﬂmm
_ond St w.éu.ﬁ

----- —4

b Miniotal A&m :
~ Sew:ce (ntercbion - :
ke possible Couse

o _3_ tus Proplew (9 as By
o esult o browd pos- -
— GBSty bued by

. Epemoc—— ¥ faot Couse (5 Toe
S IeESEE alg <
g mém I

. BURGERFRESH REBRANDING S| ¥ H. Couw {'/‘Lte_bﬂ TL&& J(m @ CQHL@):
WD, ﬂi% - _@%gﬁudtme .

Fa
_5
q.
-
,.q
-

SR

|




p s ! e ¥ | lhe Fhree L aht %ﬂ’l% [ine {,ﬁwi?c{ Ji)ﬁf&ﬂ
-  Buiger fresl 2 u,u’ES_- | __ ellow Ajm ble g Fmrﬁw [Gun ;t if
o N go“{ *'?f'teiﬂ f-—t ()w&g c\MBM{- ucbofi?e’ e, (?LLFPC? £
-t rffbtﬁcu\ >1£Qrf;m i 1 [_Ctﬂcf &LS\Z«’I e ﬁWL'EM P o RN

ot H‘L Euam:' (d

—_—

‘“ & E..qu er fresh Pf eSent: lcﬁg{a 59

I =

W Please note, fie above [

2SecerCh awe -,

Eg

p w ommun; B’L{rqer ﬁ’eS‘k kmhd’ (ﬂ@nﬁ

Pbl‘r‘:r y the Durr)o% ay the bmﬂc cnd ¢/SSence

reSulf Utewﬂ “and re,SechCév : &E—_

\iew ¢

pespe

‘kcl. (‘«E&ﬂﬁcu‘tfm WL&(%; c]tﬁ‘:éu;ﬁszt AL 1

Com

ued £o [S C%Mr?e@(ém (n (15 niche.

—_

= mMcDon

aMger (ang m)éﬂg({’S fo mame

Weﬁys .

1

- —

ea,rr: Qon{rmwes

—

oW

Bw‘gar Km% ~ Compelitton

4

Bwrﬂ er cing was?oUndmm 1954

MeGumore zund Devid Edgerton [

Floride, Upted Stafes @ Amente-

Strateqy 4fur ex.j}cmS‘mu v.c E-u,rq&a" 10@’3 logo

W&”M‘a" Burger fresh doesnf haye e paw)ﬁ:

has Euetsed” Sign i~

wm; Ltum out excle

Sive [ lahES Ofurougte {ﬁm- Hy @ver

X
¥

Slogan |, whicle (8 S’bcnﬁoﬁ’e 7LD gude %h@y@gﬂf Sl [ (nCe-
bounrds Blccessul growlte cnd | Shrectegec %2 Mﬂiég: E’{eatsf eﬁba&ie (t niec!s
PMPOS’{- - WEEE -&Mﬁﬂ Customer o S {&@.I’t’ﬂ-u’\‘{-fo c:[e!'.’gra
| Suad [roblewss of thee present logo mw Doildiocer. . terdsdeflect Co
* [ Tle bread neme fﬂ%ﬁuﬁrﬁ&“ Con bt Confused | % o[rmm u‘emnﬂé(_’ﬁ
i ?ﬁgogwwgff E\f;ar , Tluls eé;bf gﬁfii“ o : ram’ﬁ]q@ be [ € _xwgwm ottt B8 audience.
potentio( Customers Feaﬂua bremd oS pot et o T 'B I
oubeentic  as ch up fo Standard . ‘ ed - s ur P8 astheinle 4 witic
A plhey ﬁdﬁow‘;lai& @f Qmjﬁiﬂ ; rmsdﬁéh éﬁm{fzk[: : exCibement MA Passiow Byt T Lo
qdround dpesS' ypaboli Tse 0S¢
2% T 00 wins e firlie peddose oy N e

nok halﬂnﬂ M’wmbotte me,cmmgd

| botlegrousd ond

—




LOGO COLOUR
CONSIDERATIONS
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ORANGE

BURGER FRESH REBRANDING




AREAS THAT SHOULD NOT BE INCLUDED IN
THE BURGER FRESH LOGO BRANDING/DESIGN




AREAS TO INCLUDED/EXPLORE IN THE
BURGER FRESH LOGO BRANDING/DESIGN
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LOGO ELEMENTS TO BE EXPLORED




EXPLOPRATION OF THE LOGO IMAGE

BURGER FRESH REBRANDING



SKETCHES OF THE LOGO IMAGE AND THE FONT

BURGER FRESH REBRANDING



FINAL LOGO SELECTION AND
THE THOUGHTS BEHIND THEM
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