BORDERS

L4 n”»

CULINARY CATALOGUE
GRAPHIC DESIGNS BY CHUKWUDI PATRICK ENUMAH



UNITED
KINGDOM’S
CULINARY
BEYOND

BORDERS
iy ire

CULINARY CATALOGUE
GRAPHIC DESIGN BY CHUKWUDI PATRICK ENUMAH



CULINARY
CATALOGUE
GRAPHIC DESIGNED
INNER PAGES



»
NTED

ODONS
ULINARY
BORDERS
Ly
Ideas creatively
put together through
ggwgggmg the use of graphic
TARGET AUDIENCE design tools
AT THE POINT
OF SALE
COMPELLING
PICTURE THAT
ATTRACTS
THE TARGET
AUDIENCE

‘A Chronicie of Flavours, Heritage, and Harmony.”



Ideas creatively

put together through
the use of graphic
design tools

COMPELLING
PICTURE THAT
ATTRACTS
THE TARGET
AUDIENCE

ARJUN MEHRA

CONTENT THAT i Wi 1 i ity s ek,

e, ot W e o b s v
R T Sk 0 S 4 S e L ML
@ R T T A e

e

ENGAGES THE Krmansn.
TARGET AUDIENCE it e e
- e e T A iten
a

A Chroricle of Flavours, Heritage, and Harmony.”



COMPELLING
PICTURE THAT
ATTRACTS
THE TARGET
AUDIENCE i
A SYMPHONY OF SPICES, STORIES
AND CENTURIES-OLD TRADITION
CONTENT THAT ccprmrmiet e ledphortana e b st
CONVERTS THE heslrmgerst i b
TARGET AUDIENCE
AT THE POINT 2aior s e ol irestema i opidsrig e
OF SALE Ll

*
MRS
ULINARY

b
_SAVORIA s

Ideas creatively

put together through
the use of graphic
design tools

INDIAS CULINARY
LANDSCAE 1§ DIVERSE
AND RICHLY REGIONAL

WomTH M

Wt v s vy L by

“A Chronicle of Flavours, Hertage, and Hamony."



4
. o, SIGNATURE DISHES - Ideas creatively
g i T | EEATLIRED: put together through
CONTENT THAT ___| y \ . )
4 - . 1 Bty Chchen & Tvons omnte the use of graphic
CONVERTS THE s \ L ] oy O design tools
TARGET AUDIENCE i
AT THE POINT T by
OF SALE ' R o v
R cars o P s

T T
g
-

COMPELLING
PICTURE THAT
ATTRACTS
THE TARGET
AUDIENCE

CHEF ARJUN'S CULINARY
PHILOSOPHY

1 Rangrstow e of ey i
2 L e A k. ey
1 B i) Dy

4 Dot ki 0

D T o o
bartiaga e, e rnans
Prss—y

A Chroricle of Flavours, Heritage, and Harmony.”



COMPELLING
PICTURE THAT
ATTRACTS
THE TARGET
AUDIENCE

gﬁo

=

Ideas creatively

put together through
the use of graphic
design tools

Honouring Heritage.
Eievating Tradition

A Chroricle of Flavours, Heritage, and Harmony.”



wirgy s

e

Ideas creatively

put together through
the use of graphic
design tools

COMPELLING
PICTURE THAT
ATTRACTS
THE TARGET
AUDIENCE

KOLA ADEYEMI

CONTENT THAT PrEm— g ramws .
CONVERTS THE = G
TARGET AUDIENCE
AT THE POINT =41 ko e kot e e 8k ek, w4 50
OF SALE

1n

A Chroricle of Flavours, Heritage, and Harmony.”



Ideas creatively

put together through
the use of graphic
design tools

COMPELLING
PICTURE THAT —
ATTRACTS
THE TARGET
AUDIENCE

it v are trhert i et e ke

s Ty s g e

reriy Ao
SO T Tt AT 180 D00, R TN, EACE M D0 1 e o v, ok

Aaimavelel Ll

14

A Chroricle of Flavours, Heritage, and Harmony.”



COMPELLING

PICTURE THAT

ATTRACTS
THE TARGET
AUDIENCE

CHEF KOLAS CULINARY
PHILOSOPHY

\

1.t s (s iy
e

SIGMATURE DISHES W T e kg
PecgerScug e e e

FEATURED @ oy
B Ol e Sy fktigras Shom
| e e P it A 8 Sl Drcyn: Th betmed oty e -
ket bk TR E———

£ Epues g win Fruscne
FEs

DO S

e ks
a P e ——

15

Ideas creatively

put together through
the use of graphic
design tools

A Chroricle of Flavours, Heritage, and Harmony.”



Ideas creatively

put together through
the use of graphic
design tools

Trachihion Preserved.
Flavour Elevated.

COMPELLING
PICTURE THAT
ATTRACTS
THE TARGET
AUDIENCE

-
A Chroricle of Flavours, Heritage, and Harmony.”



Ideas creatively

put together through
the use of graphic
design tools

COMPELLING
PICTURE THAT
ATTRACTS
THE TARGET
AUDIENCE

*A Chronicle of Flavours, Heritage, and Harmony.”



COMPELLING
PICTURE THAT —
ATTRACTS =
THE TARGET =
AUDIENCE oy

Ideas creatively

put together through
the use of graphic
design tools

2

o
g v (st facas s g e e
bty . fsiinpainidin
it v . i
Iy ity 0% B Serwigiem ROO0K e s ot e v 24 Fon. P 8 1o, Wk il St Deeowens, 15
Matumas ot L bt vhingrr
21

A Chroricle of Flavours, Heritage, and Harmony.”



»
MRS
III.IIM'II;

BORDERS
o-a

?Lﬁ?l?rllgli:L DISHES Ideas creatively

) put together through

the use of graphic

design tools

COMPELLING
PICTURE THAT
ATTRACTS
THE TARGET
AUDIENCE . L
CHEF AURELIOS CLULINARY

PHILOSOPHY

*A Chronicle of Flavours, Heritage, and Harmony.”



BORDERS

ars ”»

CULINARY CATALOGUE
GRAPHIC DESIGN BY CHUKWUDI PATRICK ENUMAH



